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Period Monday Tuesday Wednesday Thursday Friday

1

Breaktime

2

3

Tutor/Lunch

4

Extra 
Curricular

Period Monday Tuesday Wednesday Thursday Friday

1

Breaktime

2

3

Tutor/Lunch

4

Extra 
Curricular

Week A

Week B
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You are expected to compete up to 1hour of Homework per night. This is split into 3
subjects at 20mins each.

Where is my homework? 

Maths 

You maths homework is 
found at 
www.sparxmaths.uk.
You will complete your 
Compulsory Homework 
on a Monday. 
If you have completed 
over 80% and are stuck 
on your last few 
questions, your teacher 
will help you on Tuesday.

English, History, French and RE 

Homework for these subjects will be found in your Google Classroom
in the form of a quiz. These quizzes are to test that you have learned
the knowledge in your Need to Know booklet. We have high
expectations of you and expect students to try their best and achieve
the best possible marks. We will give rewards for excellent attainment
and we will help everyone achieve by using after school interventions
to make sure no one falls behind.

Sparx Reader 

Your Sparx reader 
homework is found at 
www.sparxreader.com
You will complete 20 
minutes of reading 
every day Tuesday –
Friday. You can, of 
course, complete more 
if you like! 

Science 

Your Science homework 
can be found at 
www.educake.co.uk.  You 
will answer a series of 
questions once a week.  
When it comes to revising, 
you will have the option of 
picking a topic, reading 
an overview, and taking a 
quiz. 

At All Saints, we are organised and don’t make excuses for ourselves. If we know we 
have evening plans, we complete our homework the night before to make sure we are 

free to go to our planned event. We always want the best for ourselves and my 
teachers want the same. 

3 x 20 Minute Sessions

Subject 1
20 mins

Subject 2
20 mins

Subject 3
20 mins

Monday Sparx Reader Science Science

Tuesday Sparx Reader Geography French

Wednesday Sparx Reader Maths : Sparx History

Thursday Sparx Reader Maths : Sparx RE

Friday Sparx Reader Maths : Sparx
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Name: Tutor: Year:
Use this reflection sheet to track your progress and attitude to learning score after each progress check. 
This sheet will be used in your parent evening meetings with your teachers to discuss your areas of 
strengths, weaknesses and ways to improve.  If your average attitude score is below a certain average 
your parents will be called in for a meeting with your Head of house and SLT member. 

ATL SCORES What will I get at GCSE?     

0-1 Students who achieve an average of 1 or below usually leave school with no GCSEs.

1-2 Students who achieve an average of 1-2 usually leave with 1s or 2s (E or F) at GCSE

2-3 Students who achieve an average of 2-3 usually leave with 2s or 3s (D or E) at GCSE

3-4 Students who achieve an average of 3-4 usually leave with 3/4/5s (C or D) at GCSE

4-5 Students who achieve an average of 4-5 usually leave with 6/7/8s at GCSE

Average attitude to learning score Term 1 Term 2 Term 3 Term 4

Subject 
rank

Subject

Maths

Subject

English

Subject 

Science

Subject Subject Subjec
t

Subjec
t Subject Subjec

t 
Subjec

t

Term 1 / / / / / / / / / /

Term 2

Term 3

Are you happy with 
your rank scores and 
ATL?

What subjects do you 
need to improve?

How will you get there?

Term 1 - Reflection (Answer the questions by filling in the boxes in blue or black pen)
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Term 2 - Reflection 

Has your rank scores 
and ATL improved from 
term 1? If no, why not?

What subjects do you 
need to improve in?

How will you get there?

Term 3- Reflection 

Has your rank scores  
and ATL improved from 
term 2? If no, why not?

What subjects do you 
need to improve in?

How will you get there?

Signed_________________________               Tutor 
signature_______________________
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Memory

Your memory is split into two parts:
the working-memory and the long-
term memory. Everybody’s working-
memory is limited, and can therefore
become easily overwhelmed. Your
long-term memory, on the other
hand, is effectively limitless.

You can support your working
memory by storing key facts and
processes in long-term memory.
These facts and processes can then
be retrieved to stop your working
memory becoming overloaded.

Need to know booklets are a key way to help you learn. Each booklet has the key
information that needs to be memorised to help you master your subject and be
successful in lessons.

There is strong scientific evidence from cognitive psychology that shows the benefits of
self-quizzing in promoting retrieval strength. This is your ability to quickly recall key facts
related to your subject or topic
How should I self-quiz and how often?

There are lots of different ways to learn the material in your need to know booklet.

You could:

SENTENCES.
HAND
ARTICULATE.
PROJECT
Eye contact

Make flash cards
based on the need to
know booklet and ask
someone to quiz you.

Cover up one section of the
need to know booklet and
try and write out as much
as you can from memory.

Draw a mind map,
jotting down
everything that
you can remember
from the need to
know booklet.

Make up mnemonics to
help you remember key
facts, then write these out
from memory.

Making revision notes and self-quizzing will help you 
be a more successful learner. 
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 Careers & Next Steps 
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Art & Design
Year 9: Food Glorious Food!

The Formal Elements: The Formal Elements of Art are the parts used to make a piece of art work. It is impossible 

to create a piece of art, even if it is only a doodle, without using some or all of them. The art elements are Line, shape, form, tone, texture, 
pattern, colour and composition. They are often used together and how they are organised in a piece of art determines what the finished piece 

A line is a 
path, left by a 
moving point. E.G. 
a pencil, or a 
paintbrush dipped 
in paint. A line can 
take on many 
forms. E.g. 
Horizontal, 
diagonal or curved. A line can be used 

Tone means the lightness and darkness 
of something. This could be a shape 
and/or 
how dark 
or light a 
colour 
appears. 

A shape is an area enclosed by a line. 
It could be just an outline or it could be 
shaded in. 

Form is a three dimensional shape 
such as a sphere, a cube or a cone. 

Texture is the surface quality of 
something, the way something feels or 
looks like it feels. There are two types of 
texture, actual texture and visual texture.

Actual Texture: really exists so you 
can feel it or touch it.

Visual Texture: Created by using 
different marks to create the impression 

There are three primary colours:

Red, Yellow, Blue
By mixing any two primary colours 
together, you get secondary 
colours.

Orange, Green and 

PaƩern is a design that is create by 
repeaƟng lines, shapes and tones 
or colours. 

PaƩerns can be manmade such as 
a design on fabric or natural like 
the print on animal fur. 
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 Art & Design 

Art and 
Design 

Assessment 
ObjecƟves: 

ArƟst Research. 

Explore Ideas. 

Be Inspired. 

Personal comments 
and opinions. 

DE
VE

LO
P 

Explore different 
materials 

Explore different 
techniques 

Refine your work EX
PE

RI
M

EN
T 

ObservaƟonal 
drawings 

CollecƟng image 

Taking photos 

AnnotaƟng your work 

RE
CO

RD
 

Produce a final 
piece 

Link to prep 
work from 
project.  

PR
ES

EN
T 

Key Words 

Composition The posiƟon and layout of shapes on the paper 

Line Defines shape, the outer edges of something. 

Tone How dark or light a shape is. 

Shape The outline of objects. 

Form Appearing three-dimensional. 

Pattern A repeated shape or line. 

Texture The feel or appearance of a  surface, how rough or smooth it is. 

Proportion The size and shape of one object in comparison to another. 

Pigment  colour (something) with or as if with pigment.  

Depicting Represented something in a drawing, painƟng, or other art form.  

Still Life a painƟng or drawing of an arrangement of objects, typically including fruit and flowers and objects 
contrasƟng with these in texture, such as bowls and glassware.  

Sculpture The art of making two- or three-dimensional representaƟve or abstract forms, especially by carving 
stone or wood or by casƟng metal or plaster.  

Popular Culture Popular culture is generally recognised by members of a society as a set of the pracƟces, beliefs, and 
objects that are dominant or prevalent in a society at a given point in Ɵme.   

Refine To develop and improve your artwork.  

Wayne Thiebaud 

Thiebaud was an American painter known for his 
colourful works depicƟng commonplace objects—pies, 
lipsƟcks, paint cans, ice cream cones, pastries, and hot 
dogs. He was associated with the Pop Art movement 
because of his interest in objects of mass culture. 
Thiebaud used heavy pigment and exaggerated 
colours to depict his subjects, and the well-defined 
shadows characterisƟc of adverƟsements are almost 
always included in his work.   

Claus Oldenburg 

Claes Oldenburg (born January 28, 1929) is a Swedish-
born American sculptor, best known for his public 
art installaƟons typically featuring large replicas of 
everyday objects. Another theme in his work is soŌ 

sculpture versions of everyday 
objects.   
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 b
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f d
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 c
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 m
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 p
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 p
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r l
ay

ou
t o

r a
lig

nm
en

t p
ur

po
se

s, 
no

t i
nc

lu
de

d 
in

 th
e 

fin
al

 d
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l d
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pr
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 p
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 d
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 d
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 p
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cƟ
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at
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r d
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 b
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c d
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 p
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 p
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 d
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 p
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Food and NutriƟon

Health, safety and hygiene.

Always listen to the teacher and follow instructions.

Do not run in the food room.

Do not leave bags and blazers where they can get in the way and cause a tripping hazard.

Walk sensibly around the room when carrying equipment especially knives.

Always return equipment once its finished with and cleaned especially knives. These will be counted 
in at the end of every lesson. 

Always listen carefully when the teacher is demonstrating how to use equipment. Make sure you ask 
questions if you do not understand.

Take your blazers off and roll up your sleeves when doing a practical lesson. 

Tie your hair back.

Always wash your hands thoroughly when  preparing foods.

Always use hot soapy water to wash your equipment.

Make sure all spillages are cleaned up immediately.

Always use an oven cloth when taking food from the oven.  

Fruits and vegetables.

Eat at  least 5 portions of a 
variety of fruits and 
vegetables a day. Potatoes, bread, 

rice, pasta and 
other starchy 
carbohydrates.

Choose wholegrain or 
higher fibre  versions 
with less added salt, 
sugar and fat.

Dairy and alternatives.

Choose lower fat and 
lower sugar options.

Beans, pulses, fish, eggs meat                               
and alternatives (protein).

Eat more beans and pulses, 2 
portions of  sustainably sourced fish 
per week, one of which is oily. Eat 
less red and 

Drinks.

6-8 glasses a day. Water, 
lower fat milk, sugar free 
drinks including tea and 
coffee count.

Foods high in fats and sugars.

Eat less often and in small amounts.

Oils and spreads 
(fats).

Choose unsaturated 
oils and use in small 
amounts.
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Chopping, Slicing, Dicing and Peeling Skills

Bridge Hold Claw Hold Peeling What could happen?

Rubbing -in Method

Used for pastry and cakes that do not have a 
large amount of fat compared to flour

Fat is cut into chunks (block margarine is best) 

Air is trapped when sieving the flour and by 
lightly rubbing the fat in to the flour

Any optional ingredients (e.g. sultanas) are 
added before the liquid or egg that binds the 
crumb together

Creaming Method

Used for cakes containing more fat and sugar 
compared to flour 

The fat and sugar are creamed together using a 
wooden or plastic spoon. Air is trapped by 
creaming the sugar and fat together

Soft margarine is better as it is easier to cream

Caster sugar has smaller crystals than granulated
so it traps more air and mixes better

Self raising flour is used to make the cakes rise

Melting Method

-Fat is melted with the sugars and 
syrup

-Dry ingredients added

-Liquids bind all ingredients 
together

Food and NutriƟon
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 d
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t c
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 p
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Religious Studies 

1: What is a worldview? 

A worldview is a collection of attitudes, 
values, stories and expectations about the 
world around us, which inform our every 
thought and action. 

Everyone has a unique worldview.  

A worldview in based on beliefs.  

A worldview influences your actions and 
thoughts.  

It makes up who you are as an individual. 

 

Enquiry task: Look at each of the following beliefs 
and explain how they could influence someone's 
worldview.  

1. Friends are more important than family. 

2. There is NO afterlife. 

3.  Humans should not eat animals. 

Challenge: Write out a different interpretation for 
each belief.  

2. What builds a world view? 

A worldview is built by personal experiences and 
beliefs.  

This means worldviews can change over your 
lifetime as you experience more things in your life.  

A sibling who has experienced the same things you 
have will still have a unique worldview as they will 
have had different feelings and understood things in 
their own unique way.  

This means there is only one worldview that is the 
same as yours in the whole world.  

Enquiry task: Explain 3 ways of your worldview changing 
since you were in primary school.  

Explain 3 ways your worldview has not changed since 
primary school.  

3. To what extent are beliefs unshakable? 

There are many beliefs people have 
different opinions on.  

People as a result of their beliefs have gone 
to great lengths to protect or show their 
beliefs publicly.  

Some people have boycotted companies 
(refused to buy things from the company) 
or participated in marches/protests.  

Others have gone to jail for their beliefs.  

There are even individuals who have been 
killed for their own beliefs.  

 

 

Enquiry task:  

“There are some beliefs that should NEVER be supported.”  

Evaluate the statement.  

In your answer you need to include: 

1 paragraph supporting the statement 

1 paragraph of a different view 

1 conclusion showing your personal view point 

 

4. Different beliefs about God.  

There are many beliefs about God 
throughout all of humanity.  

Theses beliefs can be broken down into 
3 main categories: 

Atheist - A person 
who disbelieves or lacks belief in 
the existence of God or gods. 

Agnostic - A person who believes 
that nothing is known or can be 
known of the   existence or nature 
of God. 

Theist - A person who believes in 
the existence of a god or gods, 
specifically of a  creator 
who intervenes in the universe. 

The belief about God is part of 
someone's worldview. This belief for 
some people never changes during their 
lives. For others their belief in God may 
change multiple times in their life time.  

Enquiry task: Explain 2 beliefs about 
God. (4 marks) 
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Religious Studies   

5. Atheist verses Humanist worldview 

An atheist believes that there is no God. Richard 
Dawkins is an atheist and he has a strong belief 
that religious “truths” harm society,  He argues 
that just because something is believed to be 
true doesn't mean it is true. Instead humans 
have a duty to believe in something only if there 
is evidence to support  its existence.  So 
humans should be motivated to find out the 
truth about the world.  

A Humanist believes that there is no God. 
However unlike Dawkins they don’t believe the 
belief in a  religious “truth” harms society. 
Instead humans should be motivated to be good 
people because there is no life after this one.   

Enquiry task: Compare a humanist and a atheist 
view point.  

 

6. Bonhoeffer—Christian case study  

Dietrich Bonhoeffer was a German Christian who lived 
in Germany during WW2 and apposed     Hitler’s 
regimes. The reason he did this was     because 
Hitler’s ideals went against his own    personal 
religious world view and the rules he lived his life by. 

Dietrich Bonhoeffer followed the Golden rule during Hitler’s reign. 
“Do for others what you want them to do for you”      Matthew 7:12.  
As a result of his belief he planned to assassinate Hitler to stop him 
from causing anymore pain/hurt to people. Bonhoeffer thought this 
was the most loving action as a Christian.  

Enquiry task: Explain how plotting to kill Hitler was the most loving 
action.  

Explain how Bonhoeffer was still following the Golden rule by 
plotting to kill Hitler.  

 

. Doss—Christian case study  

Desmond was an American Christian during 
WW2.  

Desmond was heavily influenced at a young age 
by the Sixth Commandment of ‘Thou shalt not kill’. 

During WW2 Desmond felt it was an honour to serve God and 
country, but he wanted to do it as a medic, by saving life instead 
of taking life.  

Some of Desmond’s fellow soldiers believed he should carry a 
weapon for protection, but he told them that he would put his trust 
in God. He said that “they could do the fighting and I would do the 
patching”  

 In May 1945, his battalion were sent up on the top of a 400-foot-
high cliff named Hacksaw Ridge to fight the Japanese.  

In this battle about 75 men were wounded and could not move. 
Desmond was the only medic and would not leave his men.  

He stayed at the top of the cliff and let them down one by one to 
where they could be taken on down to the aid station. 

He kept praying: 'Lord, help me to get one more.' And Desmond 
felt God did help him that day. He got all the men down safely and 
did not get a scratch from the bullets that were going past him as 
he worked to help his fellow men. 

Enquiry task: How did Doss’ worldview effect his service in during 
WW2? 

How might someone argue that Doss was a war hero.  

8. Nicky Cruz—Conversion Case Study 

Nicky Cruz was born in Puerto Rico. When 
he was 15 his parents  sent him to live with 
his brother in New York City.  In the 1950s 
he became a member of the Brooklyn ‘Mau 
Mau’ street gang, and later  was selected 
leader of the gang. 

His life revolved around drugs, alcohol and 
violence. He was arrested many times and 
a court psychiatrist said that Nicky would be 
soon ‘heading to prison, the electric chair 
and hell’.  

No one could reach Nicky until he met a 
Christian street preacher called David who 
was trying to stop the violence by teaching 
the gang  about Christianity.  

David showed Nicky something he had 
never experienced before: love, care and 
interest. 

At a religious meeting David’s preaching of 
the gospel message of Jesus’ love and 
forgiveness got through to him. Nicky felt 
called to go to the front where he prayed 
and asked God to forgive him.  

After this  Nicky became a Christian and left 
the gang.  

Enquiry task: Have you had an experience 
that changed your life dramatically? 

Cruz converted to Christianity.  Explain how 
his worldview changed by meeting David.  
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 Science—Photosynthesis 
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 Science—Photosynthesis Required PracƟcal AcƟvity 
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 Science—RespiraƟon 
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 Electricity 
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 Electricity 
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 QuanƟtaƟve Chemistry 
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 QuanƟtaƟve Chemistry 
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 QuanƟtaƟve Chemistry 
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